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Click herdo access our resources.
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web. Individual blogs are usually written by one person, although in the case of an organization

there are often multiple writers. Some blogs feature guest wstdteaturing guest writers can

allow a literacy agency to offer a new or different perspective on their.llagn also provide

a break for staffnembersg K2 y2NX I f & gNRAGS (KS o6f23Qa 02y i
a partner agency, it can alse la good way to promote the partnership and the various benefits

each organization offers to current and potential clients.

Blogs are easy to set up and use and are often ffeeymay be set up to be either public or

private and may be used as a tool fime-way conversation, or to encourage input and

participation and engage a wide range of peofags pstsmay contain text, pictures, videos,

audio, embedded links and other useful conteitS SLIA Yy 3 | 6t 23 LINA Gl GS A a
marketing ide&; after all, you want to promote the work you are doing through your blog!

Blogs written by students, however, may be kept private if they are being used as a
teaching/learning tool and to protect confidentiality.

Blogs can be used fepcial media marketing adult literacy agencieis a variety of creative
ways, includindgostering discussion about literacy issues, or sharing information and resources
about literacy in general or abosgpecificagency programming.
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Blogscan also be used to promote fundraigior social events, or to celebrate milestones and
special activitiesTheycan be used to hagpromotional resources, flyers, brochures, or a
calendar of agency events. Many organizations use their blogs to link to (and to promote) their
other social met marketing materialdor example Facebook and Twitter. In short, blogs are
very versatile and can be used for a variety of different marketing purposes.

If you already use Facebook and Twitter, you might wonder why you should also have a blog.

Blogs dbw you to wite about topics in more detail and blog postings have a great sense of
permanenceFor example, Twitter posts (or tweets) are limited to 140 characters. You can link

to your blog entry from your Twitter feed so that people who are interested particular topic

or news item can then read about it in detail. While Facebook allows for longer posts than
CoAGGSNI R2Sazx AG NEBIff &.HBvEEiyguQanprdmdty your Blagad St F
entry via your Facebook feed. Also, not alyofiir target audienceises Facebook and/or

Twitter, and a blogs can be a useful way to establish a web presence where stakebaluers

engage with you via social media.

It may seem like additional work to maintain a variety of social media accountddfadt is
that your followers (and especially your potential followers) use different tdolerder to
reachall ofyour targe audiencesyou need to use variety oftools too. With some practice
and planning, you will work out an effective way to shgour message using multiple social
media tools. CLO recommends starting smathink about your organizational capacity and the
needs of your target audiencand select one or two types of social media that are the best fit
for you.

You can access many different types of blog hosting platforms. We have listed four of the most
commonlyused platforms below. Each link takes you directly to the blogging platfGrey all

ask you to get started right away, which might be abikiMA Rl G Ay 3 H (sitiingR2y Qi ¢
dzLJ 'y F 002dzyi R2SayQid YSIy GKIFG @2dz KIF@S (2 LI
time to get familiar with the features and learn your way around before you actually publish an

entry.
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We recommend setting up an organizational account for your blog. That way, you can easily
allow multiple staff members to have access. Please note that Blogger is a Google product, so if
you already have personalGoogle accountyou will want to sign ouand create a new agency
account.

Here are four common blog hosting platforms:

Blogger

WordPress

= =2 =2

Tumblr

f TypePad

Different platforms offer different features. For example, WordPress can be used as a blog, but
it is also sophisticated enough to create a webdités important to note thatin recent years,

the lines between blogs and websstare blurring and sometimes (as with WordPress) blogs

can be incorporatd into websites.

The actual platform you choose is a personal choice, but the process to set up and use your

blog is virtually the same. You need to set up an account (all of the abardrek

registration), choosé G SYLJ I §S FTNRBY GKS al YL Sa LINPOARSR
that. You can change the template at any time and add your own customizations as you

become more familiar with the platform and with blogging. To find more about a specific
0f233Ay3 LI IFOGF2NXVI 0SS adaNB G2 ¢l GO0OK 2N ftAaGSYy
by each blogging platform. You can also Google for-twoiwstructions and videos. For

example Faithful Bloggerhas posted a helpful YouTube video calledate a New Blog on

Google Blogger
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you are taking; are you going to blog about events and programming, or are you going to blog

about literacy in general? You also need to think about how oftanare going to post a blog

entry ¢ daily, weekly, monthly or some other schedutaving a content schedule can be very

beneficial when it comes to sharing the workload, featuring guest bloggedskeeping your

blog current and ugo-date.
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tone, length, topics, adding photos and links, etc. A good place to startisdaking out some

of the Top 150 Nonprofit Blog4#or more specific examples, try some of the suggestions from

Great Literacy Blogsto Folldv 2 KSy @2 dzQNB @AaAdAy3d 20KSNJ of 213
follow, comment and engage with bloggers, especially if you want others to engage with your

new blog.Aswith any social media tool, you need tomember the social aspect in order to be
successful.

Run your first few blog attempts by some people to get their feedback on your blogging style.

2 KSy Al O2YSa (2 O2ydSyidz aidlI NI 6AGK gKIG @&2dz
you do and thempact you make. Showcase videos that you or your students have created

(with permission of course). Blog about literacy and its importance, and provide links to

important statistics and information. Share learner success stories (with permission or with

personal identifying information changed or omitted).

Remember to include opportunities for reader engagement and feedback. Ask your readers and
followers to comment on your blog entries and include specific questions to encourage them to
post. Remember toaspond to others where appropriate.

If you get attacked by an internet troll with
unwarranted negative comments, you can delete thos
comments. You can also adjust your blog settings to
disable comments entirely if need be. Depending on tl
blog plaform you choose, you may be able to ban
problem commenters so that you caonce againopen
up commentingg, after all, blogging is a form of social
media, and commenting is part of the social aspect.
lfaz2zx @2dz Oy | R2dzald @2d
comments must be approved befothey are visible to
the public

U
Community Literacy of Ontario ‘é‘ ‘m
www.communityliteracyofontario.ca/social-media-marketing A


http://topnonprofits.com/lists/nonprofit-blogs/
http://www.engagingeducators.com/blog/2012/03/10/great-literacy-blogs-to-follow/

U
Blogging 101 % ('NSocial Media
gging .%;‘)  MARKETING

Target Audience

Blogs do require a certain level of literacy to bo
write and to read. Using clear language and ol
written information through photos, videos and
audio podcasts can hejur blog be more
accessible to more people, including literacy
students and potential students. For example
you can embed a YouTube or other video file
directly into your blog.

There are two ways to approach creating a ltathoose the audience first @hoose the topic

first. If you are focusing on general literacy advocacy, you will want to promote and target your
blog to the public at large, to potential partners and dosy@nd perhaps to employers. If you

are focusing on what your literacy agencyeo$, you will more likely want to target referral
agencies, as well as current, former and potential volunteers and students.

Use the tools from your blogging platform to find out how many people are following your blog.
Check your Facebook and Twitteofiles to see who shared or retweeted posts about your

0f23d LT @2dzNJ 6f23 Aa 2Ly G2 0O02YYSyidaz NBaLkR
constructive ideas and suggestions to help develop further posts.

2 Kl GSPHSNI & 2 ¢aNd réghr@dle3<pithe @ @elydu are targeting, remember to
include links to your website and to your other social media profiles.

@
Community Literacy of Ontario ‘l‘ ‘m
www.communityliteracyofontario.ca/social-media-marketing N S



@
BlOgglng 101 % VNSocialMedia
.v‘.) .MARKETING

Examples of Blogs

In this section, we share some exangd# good general interest blogs. Be sure to visit our
Blogsfor Marketing module for more details and examples about using blogs as a marketing

tool.

Literacy Examples

 BarkerBlodt dziGAy3a GKS aNI} Oeé¢ Ay Gf AGSNI Oeé¢ ary
great tag line, it also has thougbtovoking and informative content with a mix of
AYTF2NXYEFGA2YIE LI2aGAy3Ias NBTFESOGA2ya FTNRY a

resoures.

Barker Blog

Putting the "racy” in "literacy" since 2008

Presentations

Home About This Blog Academia Blogging Presentation Podcast

OUR 54528 BLOGS
| think you’re confusing “want” with
TAGS

1] ”
need
21st century 21st century

Posted on January 26, 2014 literacy action research alec
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1 Working in Adult Literacis an inspirational and useful blog written by retired Canadian
educator, Kate Nonesuch. It includes useful information, ideas and reflections for
teachers of not only adult literadyut also adult basic education in general, GED
preparation and second language teaching.

Working in Adult Literacy p
For teachers of adult literacy, numeracy, adult basic education, GED prep and adult ESOL;
about teaching and adult leaming.

_ < WY W

Home About Kate Nonesuch The Classroom Vibe The Three R's Leamers on the Teaching Team

HEARTS AND MINDS

The More Things Change... The head tht comes to leamis
attached to a heart, and cannot
Posted on February 21,2014 function except as the heart

influences how much and what kind
Part-time work, insecure employment, of work the head can do. Simiarty,
¢ h oy I ; the head that comes to teachis
expectations that practitioners will put in atta tos -and s
many unpaid hours, younger practitioners only in relationship to that heart, no
leaving the field, practitioners not able to matter how hard the head tries to

e earn a living, practitioners in one type of deryor biry the emotions
‘ 86% Female (Changing the Way We Teach

Workina in Adult Lj 45 years Blog at WordPress.com. Customized Twenty Eleven Theme
m‘ kind of work as practitioners in another— all . .

Follow “Working in

Adult Literacy”

Get every new post delivered
to your Inbox.

© Follow

Working in Adult Literacy Blog at WordPress.com. Customized Twenty Eleven Th
first entered ABE/Adult Literacy in the 80's, 4 N
and still, it seems, relevant.

Three things crossed my desk recently in 1,241 other followers
that highlighted some of the same issues in
the field today. First was the Literacy and

—  from Our Story: The Realities of Essential Skills Labour Market Study 5
Working in the Literacy and Essential . Sign me up
Skl Field; recently released by CLLN. Second was a P
http://www.LESWORKFORCE.ca blog post called Adult Educators: An Ageing

Profession? by Ann Walker Director for
Education of the Workers' Educational

ABOUT THIS BLOG

I'm blogging about teaching aduit
Association in Great Britain. literacy, aduit numeracy, adut basic
education, GED prep, and adult
ESOL. Check the map to see where

2 . . readers are coming from.
first met when we worked on a national literacy research project some 20 years ago 7,590 Visitors
2012 014

Third was an e-mail | received recently from Dorothee Komangapik, a literacy practitioner |

(Making Connections: Literacy and EAL Curriculum from a Feminist Perspective).

With her permission, | reproduce part of her e-mail below. | think she articulates the

i & . ¢ i . (i :
situation of many practitioners in the adult literacy field. What also resonates with me is her Clustcliap=g ChcLloses
characterization of her work as an avocation more than a job.
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1 AlphaPludas been blogging for many years. Their blog entrievarnginformative and
educationaj they provide links to useful resources well agnformation about literacy,
technology and more.
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