
Blogging 101 
 
 
 

 

 
 
 

 

What is Blogging? 
 

.ƭƻƎǎ ŀǊŜ ŜȄǘǊŜƳŜƭȅ ǇƻǇǳƭŀǊ ƛƴ ǘƻŘŀȅΩǎ ŘƛƎƛǘŀƭ ǿƻǊƭŘΦ They act like journals published on the 

web. Individual blogs are usually written by one person, although in the case of an organization 

there are often multiple writers. Some blogs feature guest writers. Featuring guest writers can 

allow a literacy agency to offer a new or different perspective on their blog. It can also provide 

a break for staff members ǿƘƻ ƴƻǊƳŀƭƭȅ ǿǊƛǘŜ ǘƘŜ ōƭƻƎΩǎ ŎƻƴǘŜƴǘΗ LŦ ŀ ƎǳŜǎǘ ōƭƻƎƎŜǊ ŎƻƳŜǎ ŦǊƻƳ 

a partner agency, it can also be a good way to promote the partnership and the various benefits 

each organization offers to current and potential clients.  

Blogs are easy to set up and use and are often free. They may be set up to be either public or 

private and may be used as a tool for one-way conversation, or to encourage input and 

participation and engage a wide range of people. Blogs posts may contain text, pictures, videos, 

audio, embedded links and other useful content. YŜŜǇƛƴƎ ŀ ōƭƻƎ ǇǊƛǾŀǘŜ ƛǎƴΩǘ ŀ ǾŜǊȅ ƎƻƻŘ 

marketing idea ς after all, you want to promote the work you are doing through your blog! 

Blogs written by students, however, may be kept private if they are being used as a 

teaching/learning tool and to protect confidentiality. 

Blogs can be used for social media marketing by adult literacy agencies in a variety of creative 

ways, including fostering discussion about literacy issues, or sharing information and resources 

about literacy in general or about specific agency programming.  

Welcome to Ψ.ƭƻƎƎƛƴƎ млмΩΣ one of the training modules 

ŦǊƻƳ /ƻƳƳǳƴƛǘȅ [ƛǘŜǊŀŎȅ ƻŦ hƴǘŀǊƛƻΩǎ Social Media 

Marketing project. This project is designed to develop 

ǊŜǎƻǳǊŎŜǎ ǘƻ ƘŜƭǇ hƴǘŀǊƛƻΩǎ ƭƛǘŜǊŀŎȅ ŀƎŜƴŎƛŜǎΣ ŀƴŘ ƻǘƘŜǊǎΣ 

use social media for marketing.  

Click here to access our resources. 

http://bit.ly/CLOSMMProject
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Blogs can also be used to promote fundraising or social events, or to celebrate milestones and 

special activities. They can be used to host promotional resources, flyers, brochures, or a 

calendar of agency events. Many organizations use their blogs to link to (and to promote) their 

other social media marketing materials, for example, Facebook and Twitter. In short, blogs are 

very versatile and can be used for a variety of different marketing purposes. 

If you already use Facebook and Twitter, you might wonder why you should also have a blog. 

Blogs allow you to write about topics in more detail and blog postings have a great sense of 

permanence. For example, Twitter posts (or tweets) are limited to 140 characters. You can link 

to your blog entry from your Twitter feed so that people who are interested in a particular topic 

or news item can then read about it in detail. While Facebook allows for longer posts than 

¢ǿƛǘǘŜǊ ŘƻŜǎΣ ƛǘ ǊŜŀƭƭȅ ŘƻŜǎƴΩǘ ƭŜƴŘ ƛǘǎŜƭŦ ǘƻ ƭŜƴƎǘƘȅ Ǉƻǎǘǎ. However, you can promote your blog 

entry via your Facebook feed. Also, not all of your target audience uses Facebook and/or 

Twitter, and a blogs can be a useful way to establish a web presence where stakeholders can 

engage with you via social media.  

It may seem like additional work to maintain a variety of social media accounts, but the fact is 

that your followers (and especially your potential followers) use different tools. In order to 

reach all of your target audiences, you need to use a variety of tools too. With some practice 

and planning, you will work out an effective way to share your message using multiple social 

media tools. CLO recommends starting small ς think about your organizational capacity and the 

needs of your target audience, and select one or two types of social media that are the best fit 

for you.  

 

How Do I Use Blogs? 

You can access many different types of blog hosting platforms. We have listed four of the most 

commonly-used platforms below. Each link takes you directly to the blogging platform. They all 

ask you to get started right away, which might be a bit intƛƳƛŘŀǘƛƴƎΗ .ǳǘ ŘƻƴΩǘ ǿƻǊǊȅ ς setting 

ǳǇ ŀƴ ŀŎŎƻǳƴǘ ŘƻŜǎƴΩǘ ƳŜŀƴ ǘƘŀǘ ȅƻǳ ƘŀǾŜ ǘƻ ǇǳōƭƛǎƘ ȅƻǳǊ ōƭƻƎ ǊƛƎƘǘ ŀǿŀȅΦ ¸ƻǳ Ŏŀƴ ǘŀƪŜ ǎƻƳŜ 

time to get familiar with the features and learn your way around before you actually publish an 

entry.  
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We recommend setting up an organizational account for your blog. That way, you can easily 

allow multiple staff members to have access. Please note that Blogger is a Google product, so if 

you already have a personal Google account, you will want to sign out and create a new agency 

account. 

Here are four common blog hosting platforms:  

¶ Blogger 

¶ WordPress 

¶ Tumblr 

¶ TypePad 

Different platforms offer different features. For example, WordPress can be used as a blog, but 

it is also sophisticated enough to create a website. It is important to note that, in recent years, 

the lines between blogs and websites are blurring and sometimes (as with WordPress) blogs 

can be incorporated into websites.  

The actual platform you choose is a personal choice, but the process to set up and use your 

blog is virtually the same. You need to set up an account (all of the above offer free 

registration), choose ŀ ǘŜƳǇƭŀǘŜ ŦǊƻƳ ǘƘŜ ǎŀƳǇƭŜǎ ǇǊƻǾƛŘŜŘ ŀƴŘ ǎǘŀǊǘ ǇƻǎǘƛƴƎΦ LǘΩǎ ŀǎ ǎƛƳǇƭŜ ŀǎ 

that. You can change the template at any time and add your own customizations as you 

become more familiar with the platform and with blogging. To find out more about a specific 

ōƭƻƎƎƛƴƎ ǇƭŀǘŦƻǊƳΣ ōŜ ǎǳǊŜ ǘƻ ǿŀǘŎƘ ƻǊ ƭƛǎǘŜƴ ǘƻ ǘƘŜ άƎŜǘǘƛƴƎ ǎǘŀǊǘŜŘέ ǘǳǘƻǊƛŀƭǎ ǘƘŀǘ ŀǊŜ ǇǊƻǾƛŘŜŘ 

by each blogging platform. You can also Google for how-to instructions and videos. For 

example, Faithful Bloggers has posted a helpful YouTube video called Create a New Blog on 

Google Blogger. 

hŦ ŎƻǳǊǎŜΣ ǎŜǘǘƛƴƎ ǳǇ ǘƘŜ ōƭƻƎ ƛǎ Ƨǳǎǘ ǘƘŜ ŦƛǊǎǘ ǎǘŜǇΗ ¸ƻǳΩƭƭ ǿŀƴǘ ǘƻ ǘƘƛƴƪ ŀōƻǳǘ ǿƘŀǘ ŀǇǇǊƻŀŎƘ 

you are taking ς are you going to blog about events and programming, or are you going to blog 

about literacy in general? You also need to think about how often you are going to post a blog 

entry ς daily, weekly, monthly or some other schedule. Having a content schedule can be very 

beneficial when it comes to sharing the workload, featuring guest bloggers, and keeping your 

blog current and up-to-date. 

  

http://www.blogger.com/features
http://wordpress.com/
http://www.tumblr.com/
http://www.typepad.com/
http://faithfulbloggers.com/
http://www.youtube.com/watch?v=hnIdotClgXY
http://www.youtube.com/watch?v=hnIdotClgXY
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Before you ŀŎǘǳŀƭƭȅ ǎǘŀǊǘ ǿǊƛǘƛƴƎΣ ƛǘΩǎ ŀ ƎƻƻŘ ƛŘŜŀ ǘƻ Řƻ ǎƻƳŜ ǊŜŀŘƛƴƎΦ [ƻƻƪ ŀǊƻǳƴŘ ŀǘ ǎƻƳŜ 

ōƭƻƎǎ όǿŜΩǾŜ ƛƴŎƭǳŘŜŘ ǎƻƳŜ ǎŀƳǇƭŜǎ ƘŜǊŜύ ǘƻ ƎŜǘ ŀ ŦŜŜƭ ŦƻǊ Ƙƻǿ ƛǘΩǎ ŘƻƴŜ. You can learn about 

tone, length, topics, adding photos and links, etc. A good place to start is by checking out some 

of the Top 150 Nonprofit Blogs. For more specific examples, try some of the suggestions from 

Great Literacy Blogs to FollowΦ ²ƘŜƴ ȅƻǳΩǊŜ ǾƛǎƛǘƛƴƎ ƻǘƘŜǊ ōƭƻƎǎΣ ŘƻƴΩǘ ōŜ ǎƘȅΗ CŜŜƭ ŦǊŜŜ ǘƻ 

follow, comment and engage with bloggers, especially if you want others to engage with your 

new blog. As with any social media tool, you need to remember the social aspect in order to be 

successful. 

Run your first few blog attempts by some people to get their feedback on your blogging style. 

²ƘŜƴ ƛǘ ŎƻƳŜǎ ǘƻ ŎƻƴǘŜƴǘΣ ǎǘŀǊǘ ǿƛǘƘ ǿƘŀǘ ȅƻǳ ƪƴƻǿΦ ¢Ŝƭƭ ȅƻǳǊ ŀƎŜƴŎȅΩǎ ǎǘƻǊȅΦ .ƭƻƎ ŀōƻǳǘ ǿƘŀǘ 

you do and the impact you make. Showcase videos that you or your students have created 

(with permission of course). Blog about literacy and its importance, and provide links to 

important statistics and information. Share learner success stories (with permission or with 

personal identifying information changed or omitted). 

Remember to include opportunities for reader engagement and feedback. Ask your readers and 

followers to comment on your blog entries and include specific questions to encourage them to 

post. Remember to respond to others where appropriate.  

If you get attacked by an internet troll with 

unwarranted negative comments, you can delete those 

comments. You can also adjust your blog settings to 

disable comments entirely if need be. Depending on the 

blog platform you choose, you may be able to ban 

problem commenters so that you can, once again, open 

up commenting ς after all, blogging is a form of social 

media, and commenting is part of the social aspect. 

!ƭǎƻΣ ȅƻǳ Ŏŀƴ ŀŘƧǳǎǘ ȅƻǳǊ ōƭƻƎΩǎ ǎŜǘǘƛƴƎ ǎƻ ǘƘŀǘ ŀƭƭ 

comments must be approved before they are visible to 

the public.  

  

 

http://topnonprofits.com/lists/nonprofit-blogs/
http://www.engagingeducators.com/blog/2012/03/10/great-literacy-blogs-to-follow/
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Target Audience 

Blogs do require a certain level of literacy to both 

write and to read. Using clear language and non-

written information through photos, videos and 

audio podcasts can help your blog be more 

accessible to more people, including literacy 

students and potential students. For example, 

you can embed a YouTube or other video file 

directly into your blog. 

There are two ways to approach creating a blog ς choose the audience first or choose the topic 

first. If you are focusing on general literacy advocacy, you will want to promote and target your 

blog to the public at large, to potential partners and donors, and perhaps to employers. If you 

are focusing on what your literacy agency offers, you will more likely want to target referral 

agencies, as well as current, former and potential volunteers and students. 

Use the tools from your blogging platform to find out how many people are following your blog. 

Check your Facebook and Twitter profiles to see who shared or retweeted posts about your 

ōƭƻƎΦ LŦ ȅƻǳǊ ōƭƻƎ ƛǎ ƻǇŜƴ ǘƻ ŎƻƳƳŜƴǘǎΣ ǊŜǎǇƻƴŘ ǘƻ ǘƘŜƳ ŀƴŘ ƭƛǎǘŜƴ ǘƻ ŎƻƳƳŜƴǘŜǊǎΩ 

constructive ideas and suggestions to help develop further posts. 

²ƘŀǘŜǾŜǊ ȅƻǳǊ ōƭƻƎΩǎ ŦƻŎǳǎ, and regardless of the audience you are targeting, remember to 

include links to your website and to your other social media profiles.  
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Examples of Blogs 

In this section, we share some examples of good general interest blogs. Be sure to visit our 

Blogs for Marketing module for more details and examples about using blogs as a marketing 

tool. 

Literacy Examples  
 

¶ Barker Blog όtǳǘǘƛƴƎ ǘƘŜ άǊŀŎȅέ ƛƴ άƭƛǘŜǊŀŎȅέ ǎƛƴŎŜ нллуύΦ bƻǘ ƻƴƭȅ ŘƻŜǎ ǘƘƛǎ ōƭƻƎ ƘŀǾŜ ŀ 

great tag line, it also has thought-provoking and informative content with a mix of 

ƛƴŦƻǊƳŀǘƛƻƴŀƭ ǇƻǎǘƛƴƎǎΣ ǊŜŦƭŜŎǘƛƻƴǎ ŦǊƻƳ aǎΦ .ŀǊƪŜǊΩǎ ŎƭŀǎǎǊƻƻƳ ŀƴŘ ǘŜŀŎƘƛƴƎ ǘƛǇǎ ŀƴŘ 

resources. 

 

  

http://www.communityliteracyofontario.ca/social-media-marketing/
http://danikabarker.ca/barkerblog/
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¶ Working in Adult Literacy is an inspirational and useful blog written by retired Canadian 
educator, Kate Nonesuch. It includes useful information, ideas and reflections for 
teachers of not only adult literacy but also adult basic education in general, GED 
preparation and second language teaching.  

 

http://katenonesuch.com/
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¶ AlphaPlus has been blogging for many years. Their blog entries are very informative and 
educational; they provide links to useful resources as well as information about literacy, 
technology and more.  

  

http://alphaplus.ca/en/alphaplus-blog.html

