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Welcome toW C | O Sop MazkétingQone of the
trainingmodules from Community Literacy of
h y (| Sdciadl Bedia Marketingroject. This
project is designed to develop resources to help
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media for marketing.
Click herdo access our resources.

Using Facebook for Marketing

Facebook, andocial media tools in general, can be used for marketing in many ways including
promoting the organization to students, to other service providers, to funders, and to
community stakeholders. Your page can also be used to let people know about upcoming
clases, workshops, or fundraising events; to promote a social enterprise; to advertise
upcoming events and so much more.

Social media, including Facebook, can be a powerful way for your liter
agency to tell its story because you can incorporate pictwieleo, audio,
testimonials and more. J Campbell Social Marketing provides some id
and tips in their blog entrieslow One Nonprofit is Raising Thousands
Using Faceboofart 1andPart 2 which shares the case study of the St
. T RNAO] Qa C2dzy Rl GA 2 yhdpillidpsfce o6 S
Facebook marketing from Social News Watch.

Target Audiences

Canadians are avid Facebook users. Accordiigitaedig over 63% of Canadians who use the
internet use Facebook. With 83% of Canadians using the internet, that means that Facebook
users are a significant potential target audience for your literacy agency. In fact, Canadians are
the most active Facebook users iretworld according to Facebook itself5durcd
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http://jcsocialmarketing.com/2013/08/how-one-nonprofit-raised-thousands-using-facebook/
http://jcsocialmarketing.com/2013/08/one-nonprofit-raised-thousands-using-facebook-part-2/
http://socialnewswatch.com/the-dos-and-donts-of-facebook-marketing/
http://en.wikipedia.org/wiki/Facebook
http://www.insidefacebook.com/2013/08/23/canadians-still-the-most-active-facebook-users-in-the-world/
http://bit.ly/CLOSMMProject
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Typically, literacy organizations seek to market to two main target groups:
1. Adult leaners

2. Other community stakeholders (for example, other service providers, funders, donors,
volunteers,supporters, themedia,and the general public)

When conducting research for the Social Media Marketing project, many literacy networks and
agencies toldis that Facebook has proven to be a good way to reach both existing and
potential learners, as well as volunteers and the community at large. It is also an excellent way
to communicate and network with literacy and other Aor-profit agencies in Canadem, the

US and around the world. Research conducted by CLO in the summer of 2013 showed that
YIEye 2F hyidl NAsediterac ag¥nhtieryilfeady have a Facebook presence.

In the examples section that follows, you will see how different organizatisag-acebook to
reach out to both of these main target audience groups to promote the activities they are
engaged in and the services they offer.

Once you determine who your audience is, the first step is to get them to like your Facebook

page. Afterafl @ 2dz Ol yQi YINJ SO (G2 GKSY dzaiAy3a CIl OSo2:
AYOBAGAY3 Fye2yS gK2 Aa | fNBFRe @2dz2NJ ClF 0So6221

[ A1S GKA& tF3S¢ FSIddaNBE 2y (&SouNhgeiKlike othdrRS 2 F
pages related to literacgnd other causes of interest to ypmany of these pages wiih turn,

like yousback.

Be sure to include a link to your Facebook page on yo
website, on your Twitter profile (if you have one) and i
your email signature. Add the Facebook logo to all of
your marketing materials, your letterhead and your
brochures so that potential followers will know that yot
have a page and will look for it. You can also use the

i e

. dzZAf R ! dZRASY OS¢ T SPaneldNS @Jil &.A.z RYAY
your Facebook page. This will allow you to invite your r
email contacts to like your page and, for a small fee, tc J' Lﬂ 1_

promote your page to other Facebook users.
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Marketing Examples

Here are some more examples of how Facebook is being used effedtiveharketing in the
literacy sector, by our Employment Ontario partners, in the broaderooprofit sector, in the
business world, and by the social media greats.

Literacy Examples

1 Canmunity Literacy of OntaricAt CLO, we use Faceboolstmare updates about
hydGF NAR2Q& [ AGSNI Oe&todoyirRunicate &ith Gur enkeisf & LINE 3 NJ
supportersand government stakeholdersandto network with other nonprofit and
educational organizédns around theworld.

% Community Literacy of { Update Page Info'] \7« Liked | | v Following I'ed
& Ontario

1 AlphaPluds a good example of a literacy organization that uses
Facebook effectively, particularly to encourage other organizatio
to use technology in their programming. They regularly share ite
about using technology in literacy educatiandliteracy advocay,
as well astems of interest to the literacy field. They make good u
of photos and links to blog entries, news articles and more.
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http://www.facebook.com/CommunityLiteracyOntario
https://www.facebook.com/alphapluscentre
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1 Organization foLiteracy in LambtariThis communitypased literacy agency in
Southwestern Ontario uses Facebook effectively to promote agency events and for

general literacy advocacy to the community at large. THalfoweenpumpkin was one
of our favourite posts.

%X

¢ Organization For Literacy in Lambton
Liked - 22 October 2013 @&
)

OLL's pumpkin at Fiery Faces 2012. See

www.fieryfaces.ca for information about this years
event.

Like - Comment - Share
5 7 people like this.
[5 4 shares

Miriam Watson GREAT pumpkin!!
y Like - Reply - 22 October 2013 at 17:10 via mobile

- Write a comment...

1 Good Learning Anywheis a communitybased literacy agency located in Northern
Ontario. They are very active on social media and use it in a number of creative ways to
both encourage current sdents to use their skills and to attract new students. For
example,inJune 2018 KS& NIy | daLIK2G2 OKIfftSyaSé¢od ¢KS
during each day of thenonth. Learnersvere encouraged to upload their photos

relating to the theme and to be aseative as possible. Be sure to check out the results
2 ¥ DihdicT@allende

facebook LSl Search for people, places and things

GLA Photo Challenge

[ £ 20m
@ Public - By Good Learning Anywhere
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https://www.facebook.com/pages/Organization-For-Literacy-in-Lambton/93579440945?fref=ts
https://www.facebook.com/goodlearninganywhere
https://www.facebook.com/events/116819601822017/?hc_location=stream
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1 TheTr-County Literacounciuses their Facebook page to promote their activities
share literacy newand community events, market their programs amdruit and link
with volunteers.

Tri-County Literacy Council

Want to gain meaningful work experience? Meet interesting people?
Make a big impact on our community? One-on-one tuters are needed to
work with adults requiring help with basic skills such as reading, writing,
and/or math. To learn how to help out, email:
volunteers@tricountyliteracycouncil.ca or phone 613-932-7161.

E\O? Tri-County Literacy Council shared a link.

9 April @

Food Counter Attendant & Kitchen Helper Training
tricountyliteracycouncil. wordpress.com

Do you like to work with people and food? In this FREE 6-week course, participants

will have the opporiunity 1o learn the essential skills working in the food industry, food
safety and sanitation, ...
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https://www.facebook.com/pages/Tri-County-Literacy-Council/142256179126185
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Employment Services Examples

1 KEYS Job Cenprovides employment services in Kingston, Ontario. They use their
Facebook page to promote the services they offer, to highlight upcoming events and to
share links to employmentelated resources that may be of interest to their clients.

1 2" Chance Employment Counselliscan employment agency in Wellington, Ontario.
Similar to our other Employment Ontario examples above, they also use Facebook to
promote their services and to shaeenployment and careerelated resources.

1 Youth Opportunities Unlimited (YOhas been working with youth in the London,
Ontario area for many years. Their Facebook pagdifis upcoming activities and
events, recognizes dongrand links to other resources and websites.

Youth Opportunities Unlimited YOU shared a link.
¥ 18 December 2013 @

The 8th Annual YOU Breakfast is coming up on February
6th, 2013. We 'd love to see you and celebrate the great
work we have done with partners in our community. Please
register early and all details can be found here:

http://www.eventbrite.ca/e/8th-annual-breakfast-for-
you-empowering-youth-registration-9481953779

My Journey, e

Joy Cameron and Dan Polakovic

waasmwwm.mgmmgmmme
chalienges and issues youth face and the resliency youmh develop in
daxing with adversity and finding sutcess. Revenue supports
much-needad programs and secvoes for local youth

YOU'COULDWIN

8th annual Breakfast for YOU Empowering YOUth
www.eventbrite.ca

LIVE AUCTION With auctioneer, Peter Devlin, President, Fanshawe
College. Mr. Devlin is the college’s fifth President and is former
Commander of the Canadian Army. ITEM 1 Generously donated by
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https://www.facebook.com/keysjobcentre
https://www.facebook.com/2ndChanceEmploymentCounselling
https://www.facebook.com/youthopportunitiesunlimited1982?fref=ts
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Nonprofit Examples

1 Hope Aiis a charitable organization that works with families, the medical community
and air travel providers to help people access medical services far from home. They use
their Facebook page to share success stories and testimonials.

hope Hope Air
m 10 December 2013 @

So far this year, we have already provided 197 flights for
our NB clients!

On December 3rd, Hope Air's Executive Director Doug
Keller-Hobson was introduced on the Floor of the New
Brunswick Legislature by the Honourable Chris Collins -
prior to a meeting with the Minister of Health, the
Honourable Hugh Flemming - and spoke of Hope Air's
work in New Brunswick.

Community Literacy of Ontario ® v Py
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https://www.facebook.com/hopeair?fref=pb&hc_location=profile_browser
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1 211 Ontario This provincial organization shares links and information about many
services and agencies across Ontario. In late 2013, they shared statistics about how their
services are used in diffent areas of the province. They use Facebook to increase
awareness about the needs they address and about the services they provide to help
Ontarians meet those needs.

@) Ontario 211 shared 211 Dufferin-Peel’s status.

== VYesterday @

#DufferinCounty residents can #dial211 for updated information
with regards to the state of emergency...we are keeping
informed with regards to the latest road closures, school
closures, emergency shelters, waste collection, etc. We are
here 24 hours a day, 7 days a week to help and answer your
questions - call us.

Business Example

 TimHotonsY 2 KSy Al O2YSa G2 O2FFSS> /IylFIRALFYA
they also love to follow Tim Hortons on Facebadkey have almost 2.5 million
followers! They use their page to promote their products and contests, and to interact
with their customers.

Tim Hortons @ v Liked | | v Following Message # ~ |
2,358,043 likes - 34,190 talking about this
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https://www.facebook.com/211Ontario?fref=ts
https://www.facebook.com/TimHortons?fref=ts
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Examples from the Social Media Greats

Who are the social media greats? There are a number of different lists, but some organizations

such as TED, UNICEF, PBS and the World Wildlifedpyear on most of those lists. Here are
someex¥ L Sa 2F LI} 3ISa GKIFIG INBE O2yaARSNBR GaANBI
their Facebook page, how their pagrganized, the work that they do, and the number of

likes they have on their page. You can find some of these listsatlonprofits on Facebook

and atFan Page List

1 The Beast Cancer Sijaith over 4 million followers is the mo$bllowed nonprofit
page on Facebook. This page is used to provide information about breast cancer, link to
resources and other sites, sell merchandesed provide support for patients, survivors
and their families.

1 TheWorld Wildlife Funsshares beautiful pictures of animals and nature on its Facebook
L3S ¢KSe& Ffaz2 LIad AYyTF2NXYIGA2Y | o62dzi | yA
more. Their page is both educational and entertaining.

Community Literacy of Ontario ® (O @
www.communityliteracyofontario.ca/social-media-marketing z 4&


http://topnonprofits.com/lists/top-nonprofits-on-facebook/
http://fanpagelist.com/category/organizations/nonprofits/
https://www.facebook.com/TheBreastCancerSite?fref=ts
https://www.facebook.com/worldwildlifefund?fref=ts

